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Morningside College — Morningside College invites applications for an Assistant Professor of Mass Communication, a full-time
tenure-track position, beginning August,
2018. QUALIFICATIONS: Doctorate in related
field preferred, ABD, or equivalent significant
professional experience considered. Teaching
experience at the collegiate level is preferred.
DUTIES AND RESPONSIBILITIES: Courses to be
taught include Audio Production, Law of Mass
Comm, Intro to Mass Comm, Electronic Journalism and Mass Comm Senior Capstone Seminar, as well as courses in applicant’s area of
expertise. Candidate will also be the advisor
for the student-run radio station, KMSC-FM,
which includes an active Sports Broadcasting
program. Candidates with professional or
teaching experience in social media are
strongly encouraged to apply. More info at
https://www.morningside.edu/aboutmorningside/employment-opportunities
You’d be joining two other faculty members in the Mass Comm department which
has about 40 majors/minors. The department
has a Class D noncommercial educational
broadcast radio station, a cable channel for
video programming, and an online newspaper.
Morningside College is a private, liberal
arts college, affiliated with the United
Methodist Church. Morningside College is an
Equal Opportunity Employer and strongly encourages women and minorities to apply.
Screening for the position will begin immediately and continue until filled. Apply online only by submitting an email
tofacultysearch@morningside.edu entering
Mass Comm Search in the subject line, and attaching a PDF or Microsoft Word files for the
following documents: A cover letter, current
curriculum vitae, a 1-page statement of teaching philosophy, and three letters of recommendation. If the letters of recommendation

are not included in the application, they must
be electronically submitted to the “facultysearch” email address provided above. Questions may be addressed to Dave Madsen,
Assistant Professor and Chair (712-274-5480
or madsend@morningside.edu).
••••
Northeastern University — The Department of Communication Studies at Northeastern University in Boston, MA, invites
applications for two positions: 1) a full-time,
tenure-track position at the rank of Assistant
Professor specializing in advertising and/or
strategic communication, and 2) for a fulltime, tenure-on-entry position at the rank of
Associate or Full Professor specializing in
communication and technology.
For complete job descriptions, qualifications, application instructions and additional
information, please visit the College of Arts,
Media and Design website: http://www.northeastern.edu/camdand click on “Faculty Positions.” Applications received on or before
November 17, 2017 will be guaranteed full
review and consideration. Inquires may be directed to Dr. Dale Herbeck, Chair of the Communication Studies Department, at
d.herbeck@northeastern.edu
Northeastern University is an Equal Opportunity, Affirmative Action Educational Institution and Employer, Title IX University.
Qualified candidates must have experience in,
or a demonstrated commitment to, working
with diverse student populations and/or in a
culturally diverse work and educational environment. Northeastern University offers benefits coverage to the domestic partners of
benefits-eligible faculty and staff.
••••
The University of Alabama — The College
of Communication and Information Sciences
at The University of Alabama in Tuscaloosa
seeks a chair to oversee the administration of
the Department of Advertising and Public Relations.
The chair directs the teaching, research,
creative activity, and service efforts for a department with scholars working in public relations and advertising, as well as media effects,
public opinion, history, law, ethics, sports,
nonprofits, internal communications, and digital communications.
The new chair will have the opportunity to
help shape one of the nation’s leading advertising and public relations departments, which
comprises 26 full-time faculty members teaching 1,420 undergraduate and graduate students. The department has a faculty of
eminent teachers, scholars and advertising
and PR professionals with national and international reputations.
We seek a leader who understands and
shares our department’s commitment to excellence and its mission to prepare highly
competent, socially conscious, and engaged
leaders to shape the future of global advertising and public relations. The successful candidate will be a scholar who values innovation,
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creativity, rigorous inquiry, collegiality, and diversity, and who will contribute to the department’s research/creative activity profile
beyond her or his term as chair. The successful
candidate will have a strong commitment to
collaborative decision-making and faculty governance.
The department’s public relations sequence, with 1,000 majors, offers a general
major and specializations in technology and
digital communication management, nonprofit communication management, and
sports and entertainment communication
management. The department’s advertising
sequence, with 400 majors, offers a general
major and a consumer specialization as well as
a creative specialization. The department’s
one-year professional and two-year traditional
thesis-oriented M.A. programs combine advertising and public relations and typically enroll 15-20 students.
The department is one of four academic
units in the College of Communication & Information Sciences. The college has 3,225 undergraduates, 100 full-time faculty members, and
404 graduate students, including 48 in the college’s Ph.D. program. Facilities include The
Plank Center for Leadership in Public Relations, the Institute for Communication and Information Research, and the College’s new
50,000 square foot Digital Media Center,
which is home to the Center for Public Television, Alabama Public Radio, and WVUA 23, a
full-power commercial television station serving a top-50 television market. The university,
college, and departments are fully accredited.
The University of Alabama is the state’s
flagship public university and offers the full
course of academic programs and social life to
its approximately 38,000 students. It is located
in Tuscaloosa, which has a metropolitan population of more than 115,000 and offers excellent quality of life with many cultural and
outdoor activities, as well as a very reasonable
cost of living. Tuscaloosa is a morning’s drive
from the Smoky Mountains, Gulf Coast
beaches, New Orleans, Nashville, and Atlanta.
A Ph.D. in communication or a closely related field is required. Candidates should be at
the professor or senior associate professor
rank, and should have the academic credentials and professional reputation that warrant
a senior-level appointment at a major research institution. Candidates should have a
distinguished record of research, college-level
administrative experience, evidence of teaching excellence, and professional experience.
The search is open with respect to subfield
specialization. The successful candidate would
be appointed to the permanent faculty and
would serve as chair for an initial term of five
years. Salary will be competitive and commensurate with credentials and experience.
Candidates must apply online at
https://facultyjobs.ua.edu and must attach a
cover letter and CV that includes a list of three
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references with phone numbers and e-mail
addresses. Please refer to the online instructions for applicants. Candidates selected for
interviews will be required to submit a disclosure and consent form authorizing a background investigation. Review of applications
will begin November 15, 2017, and will continue until the position is filled. The new chair
will begin service in Fall 2018. Questions may
be directed to the chair of the search committee, Dr. William Gonzenbach at
gonzenach@apr.ua.edu.
The University of Alabama is an Equal Opportunity/Affirmative Action Employer.
Women and minorities are encouraged to
apply.
••••
University of South Alabama — The University of South Alabama Department of Communication invites applicants for a full-time (9
month), tenure-track assistant professor position in mass communication to begin August 15, 2018. ABD candidates nearing
completion will be considered, but an earned
Ph.D. in Mass Communication or a closely related field is required at the time of the appointment. Specialty is open, but degrees and
experience in print journalism or public relations are preferred.
For more information, visit
http://www.southalabama.edu/departments/academicaffairs/facultyposition.html.
The University of South Alabama is an
EO/AA Employer - Minorities/Females/Veterans/ Disabilities/Sexual Orientation/Gender
Identity.
••••

University of South Carolina — Visual
Communications
The School of Journalism and Mass Communications at the University of South Carolina invites applications for a tenure-track
assistant professor in our innovative visual
communications major to join the faculty in
August 2018.
The ideal candidate would have demonstrable skills in video production as well as the
design of online content using HTML and CSS.
All candidates would need to be able and enthusiastically willing to teach courses at the
undergraduate level that include video production, design of online content and principles of visual communications.
The school maintains a dual-track (academic and professional) faculty tenure and promotion system, values both academic
credentials and professional expertise and
welcomes candidates from both sides. Candidates must have either a Ph.D. in communication or related areas or a master’s degree with
substantial professional experience in a field
related to visual communications.
A portfolio of video, multimedia or web
design work is required of all candidates. Candidates with a Ph.D. are expected to demonstrate a strong record of or potential for
scholarly research. ABDs are encouraged to
apply.
The School
The School of Journalism and Mass Communications enrolls approximately 1,600 undergraduates and 60 graduate students in
journalism, advertising, public relations, visual
communications and mass communications.
The SJMC offers bachelor’s and master’s degrees in journalism and mass communication
and a Ph.D. in mass communication. The faculty consists of a collegial group of researchers
and educators with a wide range of back-

grounds and interests.
The University
The University of South Carolina is classified as a research-extensive university with
very high research activity. The university is
located in South Carolina’s capital, a unique,
family-friendly city located equidistant from
beautiful Atlantic beaches and the historic,
rolling Blue Ridge mountains. We are an affirmative action, equal opportunity employer,
committed to building a culturally diverse faculty, staff and student body.
The University of South Carolina is responsive to the needs of dual career couples.
Application Procedure
Applicants should apply here:
https://uscjobs.sc.edu/postings/19004.
Application materials should include a letter of application, CV, the names of at least
three references and a portfolio of video, multimedia or web design work. Applicants may
choose to provide a URL where these materials can be accessed.
Nominations or questions may be addressed to:
Bonnie Drewniany
Chair – Visual Communications Faculty
Search Committee
School of Journalism and Mass Communications
University of South Carolina
Columbia, SC 29208
Email: BONNIED@mailbox.sc.edu
Phone: 803-777-6093
The search committee’s review of applications will begin November 10 and continue
until the position is filled.
Equal Opportunity Employerminorities/females/veterans/individuals
with disabilities/sexual orientation/gender
identity.
••••
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